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BENEFITS
● Saves valuable time (if you invest time up front) 
● Ups your reporting game

○ Weekly basis for staff meetings, quarterly for “look ahead” meetings, and 
annual for NSF

● Easier to store and organize information
● Oftentimes there are integrations with your existing tools

CHALLENGES
● Adoption from other users (and yourself!)

○ Time investment in learning and building habits
● Every system has its quirks
● Privacy and security

Be n e f i t s  a n d  C h a lle n g e s  o f  a  C RM
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W h a t  I’v e  Us e d
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CRM Context Highlight Pros Cons

Salesforce Medium tech 
company (4000 
people)

Most robust CRM, but 
maybe not necessary 
for our purposes

-Stellar customization
-Plenty of integration 
options

-Slow to learn/implement
-Expensive

Monday.com Small tech 
startup (100 
people)

Organized interface, 
affordable

-Decent customization 
and lots of views
-Good templates and 
automation
-Project management

-Medium learning curve
-Hard to see all tasks from 
multiple boards

NetHunt ERC Embedded into Gmail 
but clunkier than 
other options

-Don’t have to leave Gmail
-Most responsive support 
team

-Clunky features include 
adding new contacts, 
reworking the dashboards
-Costs extra to build out 
more customized reports



Sa le s fo r c e N e t H u n t

M o n d a y



A CRM is an essential piece of managing our ecosystem of 
partners, leads, and contacts in an organized and efficient way.

Two options to consider are Monday.com and NetHunt. We will not 
consider Salesforce due to price.

● NetHunt specifically highlights its integration with Gmail 
and LinkedIn, two tools that many CS3 team members 
already use and navigate well. “NetHunt is not just 
integrated with Gmail — it is literally built inside it; blended 
with its UI. Learning our system is intuitive and seamless for 
existing Gmail users.”

● Tara has experience using Monday.com and could jump 
right in without training. Monday.com also has a user-
friendly interface that will allow other team members to 
pick it up easily.

H o w  I p i t c h e d  C RM  t o  m y  C e n t e r  Dir e c t o r /M D
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Comparison of NetHunt vs. Monday.com here.

Annual pricing for 5 users:

Demos scheduled:
● NetHunt on Mon 10/21 at 9:00am
● Monday.com on Wed 10/23 at 2:15pm

Basic Standard Pro

Monday $720 $1,020 $1,680

NetHunt $1,440 $2,040 $2,880

http://monday.com
https://nethunt.com/
https://www.softwareadvice.com/marketing/monday-com-profile/vs/nethunt/


● https://www.softwareadvice.com/crm/
● Check  “compare” for as many CRMs you would like to compare side-

by-side
● Other tools I’ve used:

○ Hubspot
○ Trello
○ Asana

C o m p a r in g  O p t io n s
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https://www.softwareadvice.com/crm/


Information 
Arc h it e c t u re  o f  t h e  
N SF  H AM M E R-E RC  
In n o v a t io n  
E c o s y s t e m
Philosophy and Strategy for 
Communication, File Sharing, and more



Outline

● Broad suite of tools NSF HAMMER-ERC uses for 
communication (2 minutes)
○ Teams, Circle, and more

● Narrower selection
○ Hubspot

■ Contacts, companies, search filters (5 minutes)
■ Emails, RSVPs (5 minutes)

● Questions?



• The Liquid Network



Need Options Selected

A place where all of our contacts and their information are stored 
(with customizable fields and searchable filters)

Excel, AirTable, Hubspot Hubspot

a way to communicate with all or segments of our community Outlook, Mailchimp, Constant 
Contact, Hubspot

Hubspot

A way to communicate our wins, our brand, invite participants to 
join us, and grow our professional community

LinkedIn, Newsletter LinkedIn + Newsletter

a way to communicate our wins, our brand, invite participants to join 
us, and grow our K-12 and informal community

Instagram, Facebook, YouTube Instagram, YouTube, 
Newsletter

a newsletter tool to send communications to our community Mailchimp, Constant Contact, 
Hubspot

Hubspot

a “digital, public headquarters” where people can learn everything 
they need to know about HAMMER

Hammer.osu.edu website Hammer.osu.edu

a “digital, internal clubhouse” where our team (students, 
researchers, staff) can communicate informally but productively 

Circle, Mighty Networks, Raklet, 
Nexudus, Wild Apricot, Teams

Circle

a digital repository for all of our files (data, processes, reports) Teams, Google Drive, Dropbox, 
Box

Teams

a task management app Teams “To Do”, Asana, 
Monday.com, 

Teams “To Do”

a survey tool Qualtrix, SurveyMonkey, Google 
Forms

Qualtrix



Hubspot LinkedIn Instagram YouTube hammer.OSU.edu

CRM which maintains 
all HAMMER member 
details – name, email, 
status in HAMMER.

Also contains 
prospective HAMMER 

members.

Serves to grow our 
membership via 

targeted outreach, lead 
tracking + conversion.

Teams

Circle

Platform where we manage 
administrative and technical 

files and specific 
conversations about the 

HAMMER thrusts, testbeds, 
projects and tasks.  

Necessary for 
documentation of progress 

for NSF

• Conversation catalyzer that works in a way 
that Teams doesn’t

• Has desktop + mobile versions
• Allows push-notifications for customizable 

real-time communications
• Permits conversations, file sharing, video 

features
• We will use this to foster innovative 

conversations and support our progress in 
HAMMER as researchers, as well as our 
personal and professional development as 

l

All files linked to from 
Circle are stored in Teams 

(SharePoint)

Forward-facing channel 
where all our students 
are encouraged to post 

their professional 
details, and where we 

will celebrate 
professional HAMMER 
“wins”, publish events, 

and more.  Designed as 
a funnel for professional 
engagement from other 

companies, researchers, 
institutions, and more.

Forward-facing channel 
where we will build 

cultural appreciation for 
what HAMMER is 
striving to do.  Can 

serve as a funnel for 
future undergrad and 
grad students, K-12 
engagements, and 

generally grow 
awareness around the 

HAMMER “brand”

Forward-facing channel 
where we will build 

cultural appreciation for 
what HAMMER is 

striving to do.  Also a 
public repository for our 
long-form videos.  Can 
serve as another funnel 
for student engagement 
and brand awareness.

Online headquarters for 
HAMMER. Serves to both 

educate about our 
programming as well as a 

portal to our legal 
agreements between 
HAMMER community, 

corporate members, and 
more.



I am a HAMMER student part of a 
TestBed, Thrust, or other HAMMER 

Project

I know how to find my Team in 
Teams

I know how to find my Folder and File 
in Teams

I am part of the Team in Teams that contains that TestBed, 
Thrust, or Project, and I have log-in access

yes

yes

yes

Access, add, edit, etc. the appropriate 
files.  Did all go well?

yes

yes

Great! Keep innovating 

Email hammer@osu.edu and your 
advisor

no

no

no

no

no

Email hammer@osu.edu

Email hammer@osu.edu OR post to the 
Circle group in Chat or search for your 

TestBed, Thrust, or Project in Circle and 
find relevant posts / info

How to use

mailto:hammer@osu.edu
mailto:hammer@osu.edu
mailto:hammer@osu.edu












How to use Hubspot



Hubspot

● Many ways to use it; many online 
tutorials

● How NSF HAMMER-ERC uses it
○ Contacts list (people, companies)
○ Newsletter feature
○ Matchmaking between people 

with challenges and people with 
skills/experience



Contacts, Companies 
& Se a rc h  F ilt e r s

























Codified / Uniformized Glossary 
o f  T e rm s
● Numerical Modeling
● Numerical Forming
● Numerical Simulation
● Finite Element Modeling
● Finite Element Analysis
● Microstructure Modeling
● Microstructure Evolution 

Modeling
● Digital Twin
● Digital Twinning

• Characterization

• Material Testing

• Material Assessment

• Artificial Intelligence

• AI

• Machine Learning

• ML

• LLM

• Neural Network

• Neural Networks

• Neural Networking

Computer Simulation AI Experimental Characterization



Marketing, 
N e w s le t t e r s  & RSVP s

Search Filters
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Thank you!

Questions?
Bandar.3@osu.edu

614-893-6053

mailto:Bandar.3@osu.edu
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